SAMPLE WEB ANALYTIC REPORT

Visitor Analysis

Identify where visitors are abandoning their visit to your Web site and why

Understand the behavior of loyal visitors / users and how to increase the number of loyal users that you have
Analyze the behavior that leads to conversion (for example, a purchase or other action) on your Web site
Quantify the churn rate of your visitors: how many are new, repeat and unique visitors

Segment visitors by behavior, buying patterns, profitability, demographics, etc.

Kendall Whaling Museum: Yisitor Profile Summary May 1, 2002 - May 31, 2002
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A Visitor Profile w A Last Visit v A Average Visit Duration - A Visits ¥ A Repeat Rate w
1. | Viewwed Muzeum Collections May 31, 2002 at 10:55 pam. 3 minutes, 56 seconds E.251 (46.1%) | 35.0%
2. | Wiewwed Bibliographies in Library May 31, 2002 &t 9:50 pom. 20 seconds 4879 (355%) | 39.4%
3. | Purchased Museum Membership Online My 31, 2002 st 10055 a.m. 22 zeconds 3124 (22790 | 39.6%
4. | Completed Online Guesthook for more info hlay 29, 2002 5t 3:04 pom. 23 zeconds 1,685 (12.2%) | 43.3%
5. | Redistered Online for 2001 Symposium May 29, 2002 at 304 pm. 1 minute, 40 seconds 1265 19.2%) | 37.3%
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SAMPLE WEB ANALYTIC REPORT

Content analysis

e  Evaluate your product mix based on the popularity of products on your Web site
o Identify customer needs for online content and content areas that consumers find most valuable
e  Analyze dynamically generated and shopping cart content - which products are most frequently viewed online, which content is most quickly

abandoned, etc.
e Understand how visitors use your Web site

Kendall Whaling Museum: Content Summanry
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Legend:

[ 1. Collections
B Z Library

O 3. Muzeum Shop
[ 4. The Museum
B 5. Symposium
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4 Content Group ¥

A Last Visit w

A Views ¥

A Visits ¥

1. | Collections May 31, 2002 st 10:44 pm. 5512 (41.0%) 1,965 (49.2%)
2. | Library May 31, 2002 st 10:41 pum. 1,357 (9.6%) 875 (21.9%)
3. | Muzeum Shop May 31, 2002 at 5:04 p.m. 2533 (16.6%) 642 (16.1%)
4. | The Museum May 31, 2002 at 537 p.m. B58 (4.5%) 490 (12.3%)
5. | Symposium May 31, 2002 at 3:44 p.m. 457 (3.4%) 339 (8.5%)

© 2007 Scientific Computers Ltd (UK)

Page - 2 -



