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Project Scope:

<Short description of the overall intention of the project>
Background:

<History and direction of client and product>
Positioning:

<Markplace solution/product of the client>
Key Messages:

· <Key ideas the design should impart>
Objectives:

The main objectives for <our work for the client> are:

· <obectives to accomplish>
Target Audience(s):

· Customers:

·      
· Investors:

·      
Competition:

· Current

· <Similar products/servuces>
· Future Products

· <Similar products/servuces>
Call to Action/ Key Message:

     
Creative Considerations:

·      
